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SERVING THE CONSUMER

WITH MODERN COMMUNICATION
TECHNOLOGY TO BE BETTER AND
MORE ETHICALLY INFORMED ABOUT
THE FOOD OFFERED FOR SALE

Orange House Partnership

Schuttelaar & Partners

Bureau Brussels
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PROJECT MOTIVE

Consumers often find food information hard to
decipher, unreadable and misleading

Consumers increasingly demand easily identifiable,
factual, verifiable and honest information about the
food they buy

The patchwork of mandatory food information and
voluntary labeling is confusing, incomplete and
Insufficient
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PROJECT
OBJECTIVE

Development of a multi-facet,

EU-wide,

harmonized consumer information approach
for reliable and easily accessible

food information

endorsed by all stakeholders.
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PROJECT
PRECONDITIONS

Driven by information e
Technologically independent «
Future aimed «

Value added building blocks e
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Mutriti acts
Serving 312?15::.11&1" Printed in ULSA (o)

Amount Per Serving Madie with & minimum 46%
Calaories 560 Fat Cal. 270
Far the most wp to daete nutrtion irformation
2.Daily Value®
_TI:lTI-I_F;t T on cur products, vt Wy modonalds com
‘Eat. Far 1%9 5255
Trans Fal 1 ]
Lholesterol 80mg ~ 26%
Sodium 101 0mg G20
Total Carb. 47 16%
Distary Fiber 3g a5
L 53
Protein 2

Vitamin A 8% - Vitamin C 29%
Calcium 254 - lron 25%

"Parcant Dally Values (DV) are
based on a 2,000 caloria diet.

Due to the individual ation
of each af our menu mprﬂpl;-rum
values may vary from thoso listed.
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JJECT COMPONENT 1:
THE CONTENT

e FiInding common ground on food
Information aspects to be provided to
the consumer

* Building consensus on criteria, good
practices and codes of conduct for the
presentation of food information
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ORMATION ELEMENTS

¢ AS required by the new EU Regulation
plus

e Food quality

e Food safety

e Food production

e Ethical considerations
 Environmental considerations
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DJECT COMPONENT 2:
THE INFORMATION
HIGHWAY

Adaptation, modification and application of
avallable modern communication
technologies, tools and approaches,
allowing the provision of detailed
tallor-made information to the consumer
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PROJECT OUTCOME

e The consumer can make an informed choice based
on what he considers relevant;

 Unlimited direct access to consumers;

e Enhanced clarity and transparency of food
Information:;

e Considerable energy savings;

 Significant contribution to environmental
sustainability;

e Facilitates healthier choices.
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DJECT INTRODUCTION
Autumn 2011, Brussels: EVENT

“Challenging Food Information Approaches”

e Explanation of the roadmap and methodology;

® Presentation of the corporate identity and the
website;

® Showcasing real life smart phone applications;

® Showcasing interactive web discussions involving
professional and social networks and platforms to
reach agreements and build consensus.
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2 FURTHER
-~ INFORMATION
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herman.koeter@orangeOhouse.eu «
friso.coppes@bureaubrussels.eu
rschilpzand@schuttelaar.nl

www.orangeQOhouse.eu e
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